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Camposol consolidates as the largest Peruvian exporter of
blueberries in 2018
Two weeks before the Global Berry Congress, Camposol announces that, with a
volume of more than 24 thousand tons, it finished year 2018 as the largest exporter of
blueberries in Peru. Also that year, the leading agro-industrial company in providing
healthy food to worldwide families will be sponsor of the Global Berry Congress that
will be held on March 25-27 in Rotterdam / Netherlands.
Camposol’s blueberry exports, which began in 2011, amounted to 24,871 tons in 2018, a growth
of 82% regarding the previous year. During that same period, production increased 88%, from
13,990 to 26,256 tons. North America continues being the main market with almost 60% of
exports, followed by Europe (27.2%) and Asia (11.4%).
CEO Jorge Ramírez says: “We are very happy with the development of our brand The Berry that
Cares (TBTC). In 2018, we reached larger-than-forecast blueberry volumes and had a betterthan-expected market. TBTC was our first initiative and today we have expanded our sustainable
phylosophy to all our activities under our claim “Camposol Cares from Farm to Family.”
As part of its commercial strategy, the company continues to have a strong presence in digital
media, such as Facebook, Instagram, Linkedin, You Tube, the website and an own blog where
the company intends to approach its consumers with quality information to actively participate
in the healthy lifestyle they wish. Recently, Camposol Cares has exceeded the 100 thousand
Facebook followers, and we are also focusing on Instagram, which is the tool that is growing the
most among our target audience.
“This success confirms us that the contents Camposol offers in the social media respond to the
concerns and interests of the consumer that looks for healthy high-quality fresh fruit that is
grown according to the strictest social responsibility standards and with methods closed to
nature. We are constantly in touch with our consumers and we appreciate their ideas and
suggestions as they are our inspiration to innovate”, concludes Jorge Ramírez.

According to the Peruvian company’s CEO, during the last season Peru will probably have similar
export volumes than those Chile has, and during the next years, Peru could surpass Chile as
supplying country. Camposol’s blueberries are already present in 20 of the top 25 supermarket
chains worldwide, and Camposol foresees a further volume growth in all markets for 2019.
“Based on our main markets in the United States and Europe, the good growth perspectives in
China, Japan and other Asian markets, and the strong investments we are doing in technology,
we are convinced that blueberries will continue being a relevant product in our fruit supply,”
states Jorge Ramírez. “Likewise, our recent election by Win Chain as the strategic blueberry
supplier (aside from avocado) for Alibaba in China does only confirm that there are many
opportunities for this product around the world,” held Ramírez.
Lima/Bremen, 03-##-2019
About Camposol:
CAMPOSOL is a Peruvian multinational company that provides worldwide families with healthy food. It has
operations in Peru, Colombia, and Uruguay, commercial offices in the United States, Europe, and Asia, and
customers in more than 40 countries. It is the leading agroindustrial and aquafarming company in Peru, the
largest Peruvian exporter of Hass avocado to the American market, the largest independent blueberry
producer and the largest shrimp producer in the country. It is involved in the harvest, processing and
marketing of high quality agricultural and marine products such as avocados, blueberries, grapes, mangoes,
tangerines, and shrimps, among others.
CAMPOSOL is a vertically integrated company and one of the main employers in Peru, which has employed
more than 17 thousand workers in high production season during 2018. It is committed to supporting
sustainable development through social responsibility policies and projects aimed to increase the sharedvalue for all of its stakeholders.
CAMPOSOL is an active member of the United Nations Global Compact, issues annual sustainability reports
aligned to the GRI, and has achieved the following International certifications: BSCI, Global Gap, IFS,
HACCP, OHSAS, ISO 14001, Rainforest Alliance, and BRC, among others.
To learn more about CAMPOSOL, please visit us at: www.camposol.com.pe.
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